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As summer kicks off, we have a lot to look forward to, but this mid-year mark is also a great time to
reflect on the first half of the year. The theme this year has been NJ’s innovation ecosystem, and
the importance of it for New Jersey’s future. What is the innovation ecosystem? It’s a collaboration
between NJ’s premier educational institutions, business community and
government. And that’s the key, collaboration. We all want New Jersey 
to shine the brightest it can, to show the world the extensive and 
impressive resources we have to offer. In that spirit, let’s remember to 
co-promote and co-support all the members in our community. Champion 
the achievements of those who succeed around you, no matter who they 
are, because when one person succeeds, we all succeed.

The Governor’s office has been a clear advocate of promoting NJ’s 
ecosystem, and I am thrilled to welcome the Lieutenant Governor, Kim Guadagno, as our guest speaker 
at this year’s Annual Meeting, July 18. This exclusive, members-only event is a fantastic opportunity 
to hear straight from the source all that NJ is planning—the exciting programs, angel tax credit, 
accelerator programs and new funds for our life science and technology business communities. 

I also want to call your attention to the NJTC Health Information Technology Summit on July 11. 
Hear from keynote speaker John R. Lumpkin, Senior VP & Director, Health Care Group, Robert Wood 
Johnson Foundation. If you’re involved in healthcare in anyway, it’s a great chance to learn about the 
technologies impacting the industry today. n

     — Maxine Ballen, President & CEO, NJTC

President’s Message

foUndER, PRESIdEnt & cEo
Maxine Ballen • mballen@njtc.org 

cHIEf oPERatIng offIcER
Joan C. Praiss • jpraiss@njtc.org

VP MEMBERSHIP
Paul A. Frank III • pfrank@njtc.org

VP PUBLIcatIonS/BUSInESS 
dEVELoPMEnt

Leo Mennitt • lmennitt@njtc.org

EXEcUtIVE adMInIStRatoR
Karen Lisnyj • karen@njtc.org

EVEntS ManagER
Meredith Meyer • mmeyer@njtc.org

MEMBER RELatIonS ManagER
Ellen Stein • ellen@njtc.org

offIcE ManagER 
MEMBERSHIP SERVIcES

nJtc connEctIonS EdItoR
Judy Storck • jstorck@njtc.org

It cooRdInatoR
Erwin Racimo • eracimo@njtc.org

EVEntS cooRdInatoR
Martine Johnston • martine@njtc.org

accoUntIng
Peggy Reeve • preeve@njtc.org

nJtc cHaRtER MEMBERS
Deloitte

Edison Ventures
KPMG LLP

Maloy Risk Services
Morgan Lewis

PNC

New Jersey Technology Council
& Education Foundation

www.njtc.org
1001 Briggs Road, Ste 280
Mount Laurel, NJ 08054

856-787-9700
 

Visit our 
website at

ww.njtc.org

The Department of Labor and Workforce 
Development’s 2012-2013 Technology & 
Entrepreneurship Talent Network (TETN) 
initiative provided education and resources 
to a cross section of stakeholders that 
contributed to a stronger NJ workforce.  

These stakeholders include:  
• NJ Business
• NJ Job Seekers
•  Department of Labor and Workforce 

Development, Workforce Investment Boards, 
and One-Stop Career Center Staff

• Higher Education/Training Providers 

The New Jersey Technology Council 
(NJTC) is proud of the Talent Network’s 
accomplishments during this grant year. 
On behalf of the New Jersey Technology Council, 
The Technology and Entrepreneurship Talent 
Network and the NJ Department of Labor & 
Workforce Development, we want to thank 
the professionals who graciously provided 
their time and knowledge by participating in 
our Bridging the Gap Interview Workshops 
during the 2012-2013 Talent Network year.  

Please see page 29 for the participating members.

a special Thank you to our members
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The Angel Investor Tax Credit Program, in 
effect as of July 1, 2013, is a result of the Angel 
Investor Tax Credit Act, which Governor 
Christie signed into law in January to spur job 
creation and growth in New Jersey’s current 
and next generation of high-skill, high-wage 
emerging technology industries.

The Angel Investor Tax Credit Program 
will provide credits against New Jersey 
corporation business or gross income tax for 
10 percent of a qualified investment in an 
emerging technology business with a physical 
presence in New Jersey and that conducts 
research, manufacturing, or technology 
commercialization in the state. The program, 
which will be administered by the New Jersey 
Economic Development Authority (EDA) in 
consultation with the New Jersey Department 
of the Treasury, will be available to taxpayers 

who invested in an emerging technology 
business in calendar year 2012 or after.

To qualify, technology businesses must 
employ fewer than 225 employees, 75 percent 
of whom must work in New Jersey. Businesses 
must also conduct at least one of the following 
in New Jersey: incur qualified research 
expenses; conduct pilot scale manufacturing; or 
commercialize an eligible technology. Eligible 
technologies include advanced computing, 
advanced materials, biotechnology, electronic 
devices, information technology, life sciences, 
medical devices, mobile communications, and 
renewable energy technology.

Credits will be capped at $500,000 per tax 
year for each qualified investment, and the 
total program is subject to an annual cap of 
$25 million. www.njeda.com/angeltaxcredit. n

Type any question into Google and you’ll get
about 188,000,000 results in .35 seconds. Everything 

from encyclopedia-like histories of products and 
people to the most arcane morsel of information 

is within your reach and at your disposal.  
But when is it all too much?

has the internet devalued information?
is it right that we expect to find out

just about anything for free?
Post your answers on the nJtc techWire 

http://njtcblog.wordpress.com/

Barton Gellman @bartongellman (9 Jun)
“Code name ‘Verax’: Snowden, in exchanges with Post  
reporter, made clear he knew risks” http://bgell.me/12Adpnc

Sound Off!

•  LinkedIn counts executives from 
all 2012 Fortune 500 companies 
as members; its corporate talent 
solutions are used by 88 of 
the Fortune 100 companies.

•  LinkedIn members did over 5.7 
billion professionally-oriented 
searches on the platform in 2012.

•  More than 2.9 million companies 
have LinkedIn Company Pages.

•  In the first quarter of 2013, 
an average of 30 percent of 
unique visiting members came 
through mobile apps, versus 
just 19 percent a year ago.

Source: LinkedIn.com

The State ofnJ angel Tax Credit–approved! 
Do You Qualify? 

techMash
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mario m. Casabona
Founder and CEO of TechLaunch, 

Founder and CEO of Casabona Ventures 
By JEnnIfER SIMonI

in 1982 you founded electro-radiation (eri) a 
developer of radar, navigation and Communications 
technology and equipment for the defense industry, 
which was acquired by honeywell international in 
2004. you stayed on for three years as the Director of 
electronic Protection to oversee the transition. after 
being at the helm of eri for more than 20 years, what 
was that transition like for you? was it tough?
I enjoyed the independence of being the Founder and CEO of ERI. Initially, I 
had a partner who helped in the growth of the Company but when I decided to 
take on additional risk my partner decided not to. I reinvented the Company 3 
times with the last time giving me the successful exit I was looking for. The 3rd 
reinvention was more deliberate with the intent of creating intellectual property, 
licensing, product development and market recognition. Previous re-inventions 
were primarily in response to the Defense industry’s funding cycles. My goal was 
to create value and fill a void in a niche market which would lead to a strategic 
partnership and finally being acquired.

I hired an Investment Banker and instantaneously he became my new 
“partner.” I was dragged from East to West Coast. After 6 months, we received 3 
potential offers and I decided to go with Honeywell.

I made sure that the acquisition of ERI included the hiring of all my employees 
and remaining in New Jersey. Honeywell was very accommodating. I expected a 
full “take over” upon closing; instead I was pleasantly surprised that they were 
understanding of our culture and agreed to keep the team together. The actual 
transition was seamless and even enjoyable. Honeywell went out of its way to 
keep our technical identity while providing the resources we needed to grow.

The difficult part for me came a few years later when we had to fully integrate 
our product and processes into Honeywell. My commitment was for 2 years but I 
decided to stay 3 years. The toughest part was leaving my team and the customer 
relationships I had made over the years.

what would your one piece of advice be to other 
CeOs, whose companies are about to be acquired? 
Youza! The difficult part of deciding which offer to take had to do with the 
obvious…the financial offer and how my employees/team were going to be 
handled afterward. I created a balance which resulted in favorable deal terms 
for me, maintaining our culture of innovation, and also taking care of all my 
employees. The one piece of advice I can give other CEOs is to be fair to your 
employees. Without them you would not have a Company or the resources to 
make the deal in the first place. And…one more thought…surround yourself with 
highly competent and experienced professionals. This is not the time to be frugal 
in that regard.

From honeywell you became Chairman of Jumpstart 
nJ angel network and remained in that position 

till 2012. That’s quite a diversion from working on 
technology solutions for the Department of Defense. 
what drew you to Jumpstart? 
After leaving Honeywell in 2007 I spent several months vacationing and 
catching up on some lost sleep as well as time with my family and friends. My 
non-competition agreement held me back from jumping back into the Defense 
industry. Soon I became bored and was not sure what I wanted to do. Angel 
investing seemed interesting from the perspective of interacting with early stage 
companies. Investing with other successful entrepreneurs and like-minded folks 
just seemed the perfect place. In 2009, I became Chairman of JumpStart. Recently, 
I wanted to focus on my new start-up (TechLaunch) and realized that it was time 
to hand over the reins.

Jumpstart concentrates on companies in the mid-
atlantic region. why do you think companies should 
start up in nJ and in our region? what do you hope 
to see improve in our area in the next few years to 
attract more businesses?
Having been involved in the New Jersey Science and Technology community 
for over 40 years, I was given the opportunity to get to know and understand 
the best kept secret on the East Coast. New Jersey is not only a mecca for the 
MedTech, Pharma and Bio-tech industries but also for its Telecom and IT focused 
intellectual capital. When I refer to IT, that includes the social media, apps, 
WebTech and Health IT in general. New Jersey has the diverse intellectual capital 
other states can only dream of. The past several years have been difficult because 
of the budget deficit and cutbacks but as New Jersey recovers from its financial 
woes I anticipate more attention will be given to small and medium sized tech 
companies. Seed capital from the State can go a long way in sending the message 
to our thriving tech community that New Jersey is open for business and receptive 
to Investors. The recently enacted Angel Tax Credit as well as NJ EDA’s Edison 
Innovation Fund programs is a great indication of what is to come. We have the 
infrastructure and human capital to do impressive research, development and 
commercialization of technology. . . right in our own backyard!

since Jumpstart you have launched Techlaunch and 
Casabona Ventures. you clearly enjoy working with 
early-stage startups. From an investment standpoint: 
what do you look for when choosing a company to 
invest in? 
Let me first provide a general description to the two ventures. TechLaunch is 
focused on the creation of the idea (seed stage) and venture while Casabona 
Ventures focuses on the revenue generating and the go-to-market phase also 
known as “early” stage. 

TechLaunch operates in the “seed” stage or what is also referred to as 
the Friends and Family part of the financing eco-system. TechLaunch uses the 
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corner 
office

Technology Accelerator model already in use in Silicon Valley (CA), Internet Alley (NYC), and 
in most tech savvy communities. TechAccelerators are different from incubators in that they 
(TechAccel) usually have a focused 12-16 week business bootcamp program during which 
co-working space, professional services at no cost, seed capital in turn for equity, in depth 
mentorship and access to investors are provided…all in a very short time period. Incubators, 
rather, provide a much longer term program lasting usually 3-5 years and no seed capital is 
provided or equity taken. Usually the client company has to pay for the services and co-working 
space. I see the TechAccelerators as a feeder to the flourishing Incubator network that New 
Jersey already has in place. 

Casabona Ventures focuses on pre-revenue or revenue generating enterprises…also known 
as the “early stage.” At this point of the financing eco-system, the enterprise already has a 
business plan, a working team  and has passed the Friend and Family stage, ready to generate 
revenue using a proven prototype or IT solution. By this point, it should have also gotten 
customer traction either by revenue or followers…depending on the industry.

Interestingly enough, whether the enterprise is in the “seed” or “early” stage, I look for an 
awesome Team with qualifications that can…execute on their plan, have “skin-in-the-game,” 
a unique idea that has gangbuster revenue opportunity, a go-to-market strategy that is either 
first to market or creates a barrier to entry with unique IP, realistic exit strategy and funding 
needs that are very frugal. In reality TechLaunch and Casabona Ventures both look for similar 
attributes except at differing levels of maturity.

has there been any standout company that you were blown 
away by? 
A successful exit is what blows investors away. Yes…in 2010 and with other JumpStart 
co-investors I had one. . . RaySat. With regard to TechLaunch…they are all my babies. We had 
10 launches in 2012 and we’re presently working on 9 for 2013. I have a difficult time saying 
which one is more beautiful than the other. They are all beautiful to me but…I do have favorites.

TechLaunch has a 16-week “bootcamp” called LaunchPad which helps give companies the 
tools to get to the next level. What do you find that startups are the most “green” about when 
they start such a program, and what do they need help with the most. 

From personal experience, I had to learn all the basics of business, contract negotiations, 
legal and accounting priorities on my own. My engineering degree and background gave me 
the methodical approach to things. The Defense industry and its various resources provided the 
assistance I needed to bootstrap my Company. During my career I had mentors, advisors and 
team members who made my success possible. The single factor which I observe in Founders is 
that they don’t know what they don’t know. In most interactions I found our Founders are like 
sponges…just looking to absorb every piece of advice. In the end, all our Founders are reminded 
that they need to take ownership of their decisions.

since this issue of Technews kicks off summer, tell us: what’s 
your favorite thing to do in nJ in the summer? 
Having come here from Sicily as a young boy, growing up in New Jersey was a strange and 
wonderful thing. I couldn’t wait to get in the car with my friends or family and go to the 
Jersey Shore, so different from the Mediterranean Sea I was used to back home.  But I found 
it wonderful from the very first high tide and I could never wait to go back…frankly…I still 
can’t wait. n
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does my website or app need a 
privacy policy?

If your website or app is used by just 
one California resident, you need to 
comply with the California Online 
Privacy Protection Act (the “Act”).  
The Act requires that if you operate 
an online service that collects any 
identifiable information, the operator 
must conspicuously post the entity’s 
privacy policy. The fine for not 
complying is $2,500.00 per violation 
(i.e. each download, use of a website 
by a California resident, etc.). 

The California Attorney General 
recently lost their first significant 
case with regard to the Act. The 
Attorney General had claimed that 
Delta Airlines failed to include a 
privacy policy in their mobile app. 
If found guilty of violating the 
Act, Delta would have been fined 
$2,500.00 for each download of its 
app.  Assuming the Delta app has 
been downloaded 1.5 million times, 
Delta could have been on the hook 
for $37,500,000.00 in fines alone.  
Delta was able to overcome the 
Attorney General’s claim and have 
the suit dismissed by relying on the 
Airline Deregulation Act.  

While California has lost its initial 
case because of the existing federal 
law, it is unclear if other entities 
will be so lucky. Privacy policies are 
not terribly burdensome to prepare 
and well worth the effort given the 
potential liability.

Melissa V. Skrocki is 
a senior associate at 
Giordano, Halleran & 
Ciesla, P.C. in the firm’s 
Intellectual Property & 
Technology and Corporate 
& Business Law Practice 
Areas. She can be reached 
at (732) 741-3900 or at 
mskrocki@ghclaw.com.

LegaL Q&a

innovation 
Zone

hatching a startup at the eDC incubator
How the Enterprise Development Center 

helped Endomedix to find success. 

By MIcHELE HUJBER

Endomedix is somewhat of a late bloomer. Founded in mid-2005 in an out-of-state 
incubator by a neurosurgeon and a scientist, Endomedix struggled to find its footing in 
terms of technology, its business model, and a viable business plan. Richard Russo joined 

the almost virtual company as president & CEO in 2009, and moved the firm to the Enterprise 
Development Center incubator at the New Jersey Institute of Technology in Newark in 2010. 
Since then, Endomedix has developed a second platform technology, reduced it to working 
prototypes for its first devices, and confirmed its performance in controlled comparative animal 
studies with very favorable results. The firm’s in vitro and in vivo study results will be presented 
at this year’s Congress of Neurological Surgeons in San Francisco, and a paper for publication 
in a professional journal is in preparation. The firm’s core patent has issued in the U.S. and 
Canada and are pending in Europe, and additional IP development is in progress. Endomedix 
is learning how to fly.

Russo describes his experience at the incubator as “nesting” at the center of New Jersey’s 
ecosystem for medical device ventures. He notes that the EDC not only provides him with 
labs and offices, but also acts as a portal to a network of resources and contacts throughout 
the region. This networking helps him to link up quickly with the people and groups that he 
needs. This helps him reduce both costs and the time required to accomplish certain work. At 
NJIT, he has access to sophisticated analytical laboratory instruments and a cadre of research 
professors who embody both successful industrial experience and academic excellence. At the 
EDC, he can walk around the corner and quickly meet with someone over lunch to help him 
define and address a problem. UMDNJ is also close, so medical and clinical expertise is also 
readily available. The potential for time saving—a critical element for any start up, but especially 
for life science companies—is significant.

The availability in New Jersey of personnel experienced in medical product development, 
regulatory affairs and quality assurance is a big plus, as is the availability of well-trained entry 
level staff with advanced degrees in biomedical engineering and related disciplines. The number 
of life science companies in New Jersey points to the number of senior industry people who can 
act as board members and mentors, and who can open doors to financing. Local investment 
networks for medical device start-ups and financial support from our state are limited, so a 
network of senior industry personnel is doubly important.

Russo notes that all businesses need luck to succeed. He describes “luck” as preparation 
meeting opportunity. The networks at NJIT and in New Jersey help Endomedix prepare startups 
more quickly and with less effort to take advantage of the opportunities that come their way.

Endomedix’s first device will be a surgical hemostat, with brain surgery as the first targeted 
procedure. These devices are used to control bleeding during and at the end of every surgical 
procedure, especially when suturing or other forms of ligature are not feasible. Russo noted 
that there is a sweet spot for success with these products: cost reduction, clinical outcomes 
improvement, improved safety, and ease of use. Endomedix excels in all of these criteria and 
has a unique advantage in brain surgery: their device does not swell as do current products.

The potential market for Endomedix’s first device is more than 12 million surgical 
surgeries, with an annual revenue potential of almost $3 billion. Russo plans to commercialize 
Endomedix’s first devices outside the U.S. to take advantage of the shorter regulatory approval 
times in Europe and Latin America. He adds that in addition to a superior performance, 
Endomedix should have another advantage: manufacturing costs promise to be less than those 
for the leading products.

Endomedix is not Russo’s first early stage company, but his third. His advice to people 
considering a start up is: know that many of your initiatives will fail. Learn from your failures; 
these are better teachers than successes. Build a good team and try to have sufficient financing 
to survive the inevitable failures and delays. n

Endomedix Inc. is located at the Enterprise Development Center (EDC) at the New Jersey Institute of Technology 
(www.njit-edc.org). The EDC is a member of the New Jersey Business Incubation Network (www.njbin.org).
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Plugged in

New regulations stemming from The Dodd-Frank Wall Street Reform 
and Consumer Protection Act, along with a number of new policies 
from various regulatory and authoritative bodies, have placed U.S. 
technology companies on edge. A new report from BDO USA, LLP 
found that 96 percent of technology companies cite federal, state or 
local regulations as their top risk for the first time since the inception 
of the survey in 2008. 

The 2013 BDO RiskFactor Report for Technology Businesses, 
which analyzes the most recent SEC 10-K filings of the 100 largest 
publicly traded technology companies in the U.S., also found that the 
management of mergers and acquisitions (M&A) and the successful 
integration of acquired businesses remain a top concern for technology 
companies, with 88 percent citing it in this year’s filings. This comes 
as no surprise as precariousness in consumer demand (cited by 83 
percent) and fierce competition (cited by 95 percent) are leading 
technology companies to use M&A as a strategic tool to maintain or 
advance competitive advantage and tap into the innovation capital and 
intellectual property of acquisition 
targets. Recent high profile post-
merger issues also underline the 
significance of this key business 
risk. These risks were top-of-mind 
for technology CFOs surveyed in 
the BDO Technology Outlook 
Survey, released earlier this year, 
where 85 percent of individuals 
surveyed said they anticipate M&A 
activity levels to increase or remain 
the same year over year. The chart 
(right) highlights the top 25 risk 
factors cited.
Other findings from the report 
include:
•  A return to pre-recession access 

to capital and credit. With the 
economy slowly recovering from 
the great recession, concerns over 
access to capital and exposure 
to creditworthiness of customers 
appear to be easing and getting 
back to pre-recession levels. 
Year over year, concern around 
the inability to acquire capital 
decreased 17 percent and two 
spots in the rankings. Technology 
companies are also less concerned 

about the credit worthiness of their customers, partners, vendors and 
suppliers, with risks dropping 19 percent year over year (52 percent 
in 2013, versus 64 percent in 2012). 

•  Security breaches impacting corporate operational infrastructure 
risks. Breaches of technology security or privacy are an increasing 
matter of concern for technology companies. Eighty-one percent of 
companies cited risks associated with breaches in 2013, up 14 percent 
since 2012 and 42 percent since 2011. Preventing these breaches 
is placing considerable stress on the internal IT infrastructures of 
technology companies. 

•  Loss of a major customer joins the ranks of concerns for technology 
companies. One quarter of filings reviewed cite heightened concern 
over the loss of a major customer in the coming year. With 
competition and pricing pressures still a top concern across the 
industry, 25 percent of companies noted that losing a major customer 
would have a significant impact on their liquidity, financial condition 
and results of operations. n

 2013 Rank  2013 2012 2011 2010
 1. Federal, state or local regulations  96% 98% 96% 88%
 2. Competition in the tech sector; pricing pressures 95% 99% 97% 94%
 3. U.S. general economic conditions 92% 98% 96% 93%
 4. Management of current and future M&A and divestitures 88% 88% 85% 86%
 5. Failure to execute corporate strategy 87% 88% 93% 68%
 6. U.S. and foreign supplier / vendor and distribution concerns 84% 88% 86% 75%
 7. Predicting customer demand and interest; innovation 83% 91% 85% 63%
 8. Threats to international operations 82% 85% 85% 83%
 9. Breaches of technology security or privacy 81% 71% 57% 44%
 10. Ability to attract and retain key personnel 80% 82% 82% 83%
 11. Intellectual property infringement 79% 80% 79% 74%
 12. Failure to develop or market new products or services 75% 93% 88% 94%
 12t. Natural disasters, war, conflicts and terrorist attacks 75% 88% 81% 55%
 14. Legal proceedings 74% 83% 86% 80%
 15. Inability to maintain or implement operational infrastructure  71% 73% 68% 42%
 16. Equipment failure and product liability 69% 80% 75% 64%
 17 Accounting, internal controls and compliance standards 65% 69% 58% 54%
 17t. Indebtedness 65% 50% 49% 45%
 19. Cyclical revenue and stock fluctuation 62% 76% 70% 57%
 20. Inability to acquire capital, credit ratings  57% 69% 68% 55%
 21. Labor concerns 55% 56% 61% 49%
 22. Credit worthiness of a customer, partner, vendor or supplier 52% 64% 61% 48%
 23. Environmental or health compliance and liability 46% 48% 49% 28%
 24. Balancing inventory and assets 40% 46% 57% 30%
 25. Goodwill impairment 39% 31%  N/R N/R

By MaRk gIaMo

Mark Giamo, CPA, Woodbridge, NJ-based partner and NJ Managing Partner Assurance Services at BDO USA, mgiamo@bdo.com

new regulatory burdens
are Top risk for

U.s. Technology Companies
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We are starting a technology company 
located in new Jersey.  Initially our business 
will be funded with investments from our 
founders, but ultimately we plan to offer 
ownership to outside investors.  What 
are the important accounting and tax 
considerations involved in the formation of 
our business?  

There are various ownership structures available 
including the Limited Liability Company (LLC), 
Partnership, C Corporation and S Corporation.  
The tax characteristics of each will significantly 
impact on such items as the ability of the 
initial investors to write-off losses; the ease 
of admitting new investors; and the potential 
conversion to a public company.  Although the 
LLC has become a popular choice for emerging 
businesses because the ease of formation and 
its flexibility regarding the allocation of profits 
and losses, a C Corporation may be a better 
suited for a company that will be involved in an 
IPO.  The S Corporation or Partnership may work 
better in other situations.  The choice of entity 
decision should be made with the advice of your 
accountant and attorney. 

There are several other accounting- and 
tax-related decisions to consider during the 
emergence of your business.  The accounting 
method you choose will affect your financial 
reporting to investors, creditors, suppliers and 
to tax agencies via your tax returns.  The gamut 
of accounting methods available includes cash 
basis, accrual basis, tax basis and several other 
possibilities.  The nuances of your business, 
the capital structure, and the projected results 
of operations in the formative years would 
influence the selection of accounting method.  
For tax purposes once the accounting method is 
established, it will be locked in for the life of the 
business unless a specific change is requested 
from and granted by the IRS.  

Another tax-related decision involves whether 
to hire personnel as employees vs. independent 
contractors.   Although payroll taxes and benefits 
generally make it more costly to hire W-2 
employees, there are significant employment tax 
exposures from the IRS, state tax agencies and 
federal and state departments of labor for not 
treating workers as employees.

The implications of doing business in other 
states and internationally, if applicable, should be 
explored initially and as your business expands.

Accounting- and tax-related decisions should 
be a joint effort between your management team 
and an accounting firm with skills and experience 
in your industry.

accounting Q&a

Peter Weitsen is a partner in 
the New Brunswick office of 
WithumSmith+Brown, Certified 
Public Accountants and 
Consultants and is a member of 
the firm’s Technology Services 
Group. He is also a member 
of the American Institute of 
Certified Public Accountants 
(AICPA) and the New Jersey 
Society of Certified Public 
Accountants (NJSCPA). Peter 
can be reached at 732.828.1614 
or pweitsen@withum.com.
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Plugged in

Technology is one of the most effective ways to bring people together at work, but it may 
also be causing a digital divide, a new Robert Half Technology survey of chief information 
officers (CIOs) suggests. Sixty-four percent of CIOs said higher use of mobile gadgets such 
as cellphones and tablets have led to more breaches in workplace etiquette over the last three 
years. That’s up from 51 percent who said the same thing in a similar survey three years ago.

The survey is based on more than 2,300 telephone interviews with CIOs from a random 
sample of U.S. companies in 23 major metro areas with 100 or more employees. 

CIOs were asked: “In your opinion, what effect has the increased use of mobile electronic 
gadgets—such as cellphones, smartphones, handheld devices and laptops—had on workplace 
etiquette in the past three years? Have the number of breaches in workplace etiquette increased, 
decreased or remained the same?” Their responses:

    2013 2010
 Increased significantly 17%   22%
 Increased somewhat  47%   29%
 Remained the same 32%   42%
 Decreased somewhat 3%   4%
 Decreased significantly 1%   2%
 Don’t know 1%   1%
   101%   100%
                                   

              * Numbers may not total 100 percent due to rounding.

“As mobile devices have become increasingly integrated into the workplace, they’ve helped 
us become more productive, but they also can serve as a round-the-clock distraction,” says 
John Reed, senior executive director of Robert Half Technology. “If you’re not fully engaged 
in a conversation or meeting, you may spend more time replying to emails than listening, for 
example.”

Reed adds, “These devices can also make it easier to mistakenly offend colleagues when you 
fire off a communication too quickly, or use the wrong medium for the message.

Stay in the good graces of your colleagues and managers by watching out for these four things:
1.  Surfing while talking. Checking your email while someone is trying to have a one-on-one 

conversation with you is impolite. You’ll come off looking distracted and disrespectful. 
2.  Leaving a long voice mail. For most communications, you should get to the point 

quickly. Aim for a voice mail that’s no longer than 30 seconds unless it’s a delicate or 
complicated issue. 

3.  Using the wrong form of communication. Can you send a text or IM instead of calling? 
Along the same lines, email is better than instant message when an immediate response 
isn’t required. Of course, if you need to have a difficult conversation with someone, picking 
up the phone or talking in person is best. 

4.  Taking multitasking to the extreme. While it is generally acceptable to bring laptops 
and smartphones to meetings, you still must be an active and attentive participant. Rein in 
the urge to surf the Web, update your Facebook status or check your email every minute. 
Also set your smartphone to vibrate or turn it off completely. n

John Reed is the senior executive director at Robert Half Technology. Robert Half offers online job search 
services at www.rht.com. Follow Robert Half Technology at www.twitter.com/RobertHalfTech.

By JoHn REEd

Digital Distraction CIO Survey: 

Tech gadgets Contributing to 
Decline in workplace etiquette
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Plugged in

Just like your home, data centers hit a point 
where slapping some paint on the walls (or 
adding additional rack UPS or portable 
cooling systems—e.g. standing floor fans) to 
mask inherent design flaws, failures, or issues 
will no longer suffice. An investment in data 
center renovation will keep your data center 
running much more smoothly and will help 
minimize the chance of a disaster. Consider 
the following warning signs, and what you can 
do to fix each issue, to keep your data center 
shiny and new.  

1. You start to sweat every time you 
walk through the data center. 
With the summer upon us, data center 
operators turn to the traditional fight of 
maintaining consistent cooling for their IT 
infrastructure. A recognized best approach 
to data center cooling is to isolate cold aisles 
from hot aisles. When containment is not 
working properly or new, high powered IT 
infrastructure is installed in an existing facility 
(e.g. blade server infrastructure), the peak hot 
temperature can run beyond IT equipment 
manufacturer specifications. 

While hot aisles should be hot, cold aisles 
should not be cold (rather, the delta or 
difference between hot and cold is more 
critical). Above all, cold aisles should not 
experience excessive input temperatures (77º F 
according to ASHRAE) across the entire face 
of the servers and cabinets under all operating 
conditions. If you are living with this problem, 
it may be time to look at Computational 
Fluid Dynamics (CFD) analysis to gauge 
how best to arrange cooling systems and, 
where necessary, deploy hot and cold aisle 
containment. CFD analysis allows data center 
designers to pinpoint hot spots within a facility 
and concentrate on eradicating them during 
peak summer months. This eliminates the 
need for temporary cooling solutions such as 
standing floor fans.

2. You are afraid to go on vacation. 
This means your IT and facilities staff is 
spending countless hours on mundane tasks 
to keep computing facility infrastructure up 
and running, rather than focusing on ways 
to help advance the goals of the business. 

Consider outsourcing some of these functions 
to a managed services provider. Remote 
monitoring and management have become 
accepted practices in most enterprises as a 
way to offload desktop support and allow 
internal IT teams the ability to focus on 
mission critical core infrastructure which, if 
down, impacts far larger groups of employees 
and customers. The same holds true for 
core IT and facility supporting infrastructure. 
Organizations capable of providing support for 
these components of the enterprise technology 
infrastructure can also help to plan and design 
upgrades that, when implemented, can reduce 
operating costs and pay for themselves in 
months. 

3. Your cable plant looks like 
a spaghetti factory. 
When troubleshooting cabling issues is an 
impossible task, it is time to consider new 
approaches to improving cabling design and 
deployment. This will save time, money, 
and improve overall reliability of the data 
center. Registered Communications 
Distribution Designers (RCDD) or cabling 
engineers recognize that cabling architecture 
is the backbone of the data center network 
infrastructure. RCDD personnel design a data 
center’s cabling based upon requirements 
for scalability, flexibility, manageability, 
availability, and total cost.

4. You cannot squeeze another piece  
of gear in. 
When there is no space to deploy additional gear 
or another watt of power in your data center, 
it’s time to consider a renovation. Like cleaning 
your basement or attic at home, a renovation 
will free up rack u-space. Under-utilized or 
obsolete equipment should be identified and 
discarded. Additionally, renovation can be 
used to increase power capacity or deploy 
new cooling methodologies for high draw 
and hot blade servers. Experienced data 
center designers begin with an analysis of key 
design criteria --basically IT’s requirements 
of the facility supporting infrastructure. This 
typically includes projections on growth and 
space, power density per rack, and cooling 
requirements over the next 3-5 years.

5. You’re not very confident your 
disaster recovery plan will work. 
If you are not really sure how well your 
disaster recovery plan will protect your data 
in the event of a flooded data center, an 
earthquake, or any other emergency scenario, 
then your plan is outdated. 

The process of a formal data center 
renovation will address redundancy in power 
and cooling, as well as begin the process 
of designing your data center to overcome 
equipment failure. In addition, offsite backup 
and disaster recovery, either in another of your 
facilities or at a cloud or co-location provider 
location, brings the ability to overcome a 
total outage due to power or disaster in your 
production facility.

6. You think centralized control can only  
happen in a large enterprise. 
Take a serious look at virtualization and 
Data Center Infrastructure Management 
(DCIM) tools. These approaches may require 
renovation to certain aspects of an older 
data center, but can be worth it if you gain 
visibility and centralized control within the 
environment. DCIM tools come in many 
flavors and feature sets which are scalable 
for a smaller data center. At a minimum, 
environmental monitoring, circuit monitoring, 
change control, and managed maintenance 
approaches can be implemented when your 
data center facility support assets are upgraded.

7. You assume a green data center design  
is only a pipe dream. 
Considering green data center design 
techniques and improved performance of 
facility supporting infrastructure removes 
inefficiencies in how much power goes to IT 
equipment versus non-IT equipment. The 
result can be reduced operating expenses 
direct to the bottom line. 

Data center designers perform energy usage 
assessments by performing spot measurements 
and calculations of a site’s Power Usage 
Effectiveness (PUE) and Data Center 
Infrastructure Efficiency (DCIE) ratios. These 
measurements allow designers to compare 
the data center against industry standards to 
estimate the energy efficiency of the facility. 

By LaRRy S. daVIS

Data Center Renovation: 
8 warning signs your Data Center 

needs an Upgrade 
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Robert Half Technology Hiring Outlook

According to the Robert Half Technology IT Hiring Forecast and Local
Trends report, sixty-eight percent of CIOs plan to hire, either to expand or
fill vacation positions, in the third quarter of 2013. The report found that 12
percent of chief information officers (CIOs) surveyed recently plan to
expand their IT teams. In addition, 56 percent of CIOs said they will not be
adding positions but will fill IT positions that are open in the next three
months. Twenty-six percent will not be hiring and 6 percent expect to
reduce their IT staffing levels. The IT sector is generally faring better than
others as tech jobs continually beat the national unemployment average.
Other findings from the report include:

• Sixty-nine percent of CIOs surveyed said it is somewhat or very
challenging to find skilled IT professionals today. The jobs hiring
managers are trying to fill may have fewer qualified applicants. Highly
skilled IT professionals in networking, data/database management and
helpdesk/desktop support are the most challenging functional areas in
which to recruit.

• The survey results suggest that CIOs are optimistic about their
companies’ growth and IT investments. Eighty-six percent of CIOs
reported being somewhat or very confident in their companies’ prospects
for growth in the third quarter of 2013.

• Sixty-four percent of CIOs also said they were somewhat or very
confident that their firms would invest in IT projects in the third quarter of
2013.

• Among the technology executives surveyed, network administration,
database management and desktop support are skill sets in greatest
demand within their IT departments.

Many hiring managers are very selective and only interested in applicants
who possess all the skills and attributes they’re seeking. This can make it
more challenging to fill a position. Because good candidates can be hard
to find, many firms are increasing their focus on retention.

Christina Giglio is a Division Director for Robert Half Technology, a
leading provider of IT professionals on a project and full-time basis.

Christina can be reached at: Christina.Giglio@rht.com

In fact, the assessment of these ratios can 
determine whether the potential exists 
for substantial cost savings derived from 
improved power and cooling systems design. 
Once understood, a thorough evaluation of 
existing facility supporting infrastructure can 
deliver bottom line profit improvements.

8. You have fallen behind on the 
latest technology. 
Many data center managers are looking to 
upgrade IT infrastructure, but worry their 
outdated data centers cannot handle the 
upgraded infrastructure. As discussed, data 
center designs hinge upon key design criteria 
to support the IT load and the introduction 
of blade servers into an existing environment 
may disrupt the current load requirements. 

One approach to overcome this problem 
is to implement a hybrid approach for 
facility supporting infrastructure. Rather 
than upgrading the entire data center to 
support the modified key design criteria, a 
data center cooling design consultant might 
recommend the need to make changes to 
the overall cooling approach. This may not 
mean a ‘rip-and-replace’ of all CRAC/CRAH 
units, but, perhaps, a migration to a hybrid 
approach where traditional perimeter cooling 
is utilized in tandem with a higher density 
cooling approach such as in-row or pumped 
refrigerant.

The Last Word on Renovation
In the end, renovating a data center is 
far more complex than renovating a home, 
and just like you would hire an expert to 
upgrade, say, your kitchen, you should look 
to hire an established expert to renovate your 
data center. In a data center renovation, 
operations must continue on, many times 
with little to no acceptable downtime during 
critical renovation phases. Exceptional 
planning, significant prior experience, and 
a well-conceived and vetted Data Center 
Renovation process are critical to reduce risk 
of downtime and ensure a smooth renovation 
project and successful end results. n

Larry S. Davis is the VP, IT Solutions Group of 
PTS Data Center Solutions www.PTSdcs.com
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Constellation: Green Tip of the Month!
The Business Problem Energy Efficiency May Be Able to Solve…
Using More Energy than Necessary
Facility managers are always looking for ways to reduce energy consumption. Yet, implementing efficiency programs 
can be a daunting undertaking due to upfront costs and a lack of resources. Taking these obstacles into consideration, 
Constellation developed its Efficiency Made Easy program that allows organizations and businesses to launch an energy 
efficiency program without upfront costs or a need for extra resources. By incorporating the cost of energy efficiency 
upgrades into the electricity rate over the length of the contract, companies can more easily actualize energy cost savings 
and meet environmental mandates by reducing energy consumption over time using their current energy budget.
The New Jersey Technology Council has teamed up with Constellation as its endorsed  
power supplier to help members like you intelligently buy, manage and use energy.  
Learn more at www.constellation.com/NJTCAR1.

Plugged in

The United States has some of the largest and oldest industrial 
infrastructure in the world, including its natural gas, oil, electrical and 
communications pipelines and wires of which 85+% is controlled by 
private industry.  Placed into service at the beginning of the modern 
industrial era, much of this infrastructure is still in use, serving 
the needs of society. The operation of this infrastructure comes 
under multiple regulatory purviews, including but not limited to the 
Department of Transportation (safe operation of pipelines), Homeland 
Security (secure operation of critical infrastructure), the Federal 
Energy Regulatory Commission (NERC – CIP) and specific state 
regulations governing intrastate operation. A substantial portion of the 
infrastructure was built before 1970, and was placed into service when 
the pipes and lines were going through unpopulated areas; today those 
areas are cities, towns and suburbs, making the impact of an incident 
more likely to cause destruction of property and loss of life.

In order to validate the safety or security of any physical asset, 
it is necessary to determine if the asset is operating within design 
specifications. Depending on the type of asset, this generally means 
locating the “as-built” records, which confirm the materials used and 
the results of testing performed before turnover by the constructor to an 
operator. In addition, repairs made over the course of several decades 
constitute additional sets of records, which need to be found and their 
data analyzed. The weakest link in the chain determines how strong the 
entire chain is; one weak valve or section of line sets the upper limit for 
operational capacities and pressures for the entire system.  Knowing 
which pieces of the system are weak lessens the potential for mishaps 
or catastrophe caused by operating above safe design limits.  Having a 

good handle on the as-built and repair records improves the ability to 
protect the systems from malicious attack, as preventative measures can 
be designed and implemented based on good knowledge of the design.  

The failure modes of some types of infrastructure have a domino 
effect whereby a surge (or tidal wave of energy) is created. This 
happened during the Northeast Blackout of 2003 when a sequence 
of events, including a tree branch and a software bug in the alarm 
system, triggered a cascading failure that automatically took 265 
power plants offline. 

In San Bruno, California, a high-pressure natural gas pipeline 
exploded and destroyed many homes in the neighborhood near San 
Francisco and caused several deaths. The subsequent investigation 
found poor welds to be the primary cause of the failure, and final fine 
amounts are still being discussed. The San Bruno event caused enact 
ion of new DOT regulations, requiring pipeline operators to verify the 
test and materials records associated with every mile of pipe.

The big data challenge associated with these initiatives lies in vast 
amounts of un-indexed or poorly indexed documents going back decades. 
Physical records were created at the time of construction and during 
repairs, and have been collected and preserved in one of many ways:

•  Stored in boxes with other records; boxes have some short 
description of the contents stored in a database; each box holds an 
average of 2500 pages of content.

•  Scanned to microfilm, with or without a film index.
•  Scanned to an image (usually TIFF or PDF); common practice is 

to combine hundreds of documents and records into a single PDF, 
which is hundreds of pages long, with no index

big Data Challenge 
Today’s biggest big data challenge lies in sifting through vast amounts 

of un-indexed or poorly indexed documents going back decades 
to ensure the safety of our energy infrastructures.

By dEnnIS PaRkER and BREnt g. StanLEy
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                      TD Bank. N.A. | Loans subject to credit approval. Equal Housing Lender         

A financial relationship you can trust.

Now, more than ever, you need a bank that stands beside you.

TD Bank helps you make the most of every opportunity. We provide you with experience, guidance, and smart solutions 
that position you and your business for success.

	 	 	 •	Commercial	Loans	and	Lines	of	Credit
	 	 	 •	Cash	Management	Services	
	 	 	 •	Asset	Based	Lending
	 	 	 •	Commercial	Real	Estate

For a higher level of personal service, connect to www.tdbank.com/commercialbanking or call 1-888-751-9000.

Dennis Parker is president of TechTrueUp (www.techtrueup.com) and Brent G. Stanley is COO of Haystac (www.haystac.com).

•  Repair records are commonly separated from as-built records, and 
among the most difficult to find.

Unfortunately, locating the critical records to validate testing 
performed years ago and unearth materials design data requires a 
tremendous amount of research into the data. This data is generally of 
poor quality due to its age and having undergone a scanning process 
yielding poor resolution. Since the assets may have been bought 
and sold many times over several decades, little historical context is 
available as the companies and people who created the data are long 
gone, and the data has changed hands multiple times.

Tasking a team of people to manually review the data is an expensive 
and time-consuming activity. This approach is error prone, as the work 
is mind numbingly repetitive and tedious, and a poor use of precious 
engineering resources. To alleviate the task of finding the needles in 
the haystack, the recommended approach is to leverage technology to 
interrogate the data on your behalf. This includes such tasks as:

•  Analyzing box and file descriptions, mining key phrases from the 
database which are of higher interest and also fingerprinting boxes 
whose descriptions match a controlled vocabulary of phrases which 
indicate relevance.

•  Choosing the probable relevant boxes to sample based on the 
analysis, then scanning each box to a giant PDF. 

•  Splitting giant PDFs, from the box analysis and as collected by the 
corporation, into their original documents, and auto-classifying 
each document as belonging to a standard document type.

•  Being able to work with very poor quality data, and use predictive 
analytics to determine if the fragment of a work or phrase in a 
document title matches a target, and populate a database with 
correct document descriptions.

•  Using machine learning to teach the system how to recognize 
unique patterns of data belonging to a particular category.

•  Using auto-extraction techniques to populate critical data points 
into a database, such as materials data.

The benefits of using a technology-assisted process include:
•  Reducing the cost of locating critical records by at least 30%, due to 

reducing the amount of labor needed to complete work.
•  Reduce the risk of not finding critical records by using more 

powerful methods.
•  Creating a robust database containing high quality records and 

attributes which can be interrogated relative to the objectives.
•  Affirmatively demonstrating to government regulators the 

preemptive steps initiated to fully comply with prescribed policies 
and procedures.

•  Freeing up engineering resources to work on higher-level tasks. n
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1 
Data Privacy Law is Playing Catch-Up All Over the Globe
Big Data is firmly linked to technological innovations, including 
cloud computing. Applicable laws, including specifically data 
privacy laws, are often antiquated by the time they become 
effective. While governments struggle to grasp current trends, 
the pace of legal change is often nothing short of glacial. From 
a business perspective, this “time lag” creates uncertainty in 

commercial transactions around Big Data. For example, what are the 
limits on use of personal information for marketing purposes? Can personal 
information be transferred to multiple jurisdictions? What about synching one 
database to another to build stronger connections with potential customers? 
Which party to a deal bears the risk if data privacy laws are breached?  
Businesses must acknowledge up front that the law is constantly in flux, and 
be aware of key developments to better manage these risks.

2
Current US Law “’Slices & Dices” Big Data
In the US, there is no comprehensive federal legislation on 
data privacy. Our national approach has been focused on the 
industry, and the type, source and proposed use of the data. 
HIPAA, for example, provides protection for personal health 
information within the health care industry; GLBA protects 
consumer data in the financial services industry; COPAA 

protects children under 13 from online collection of personal data; and, along 
with other federal agencies, the FTC has enforcement responsibility through 
the prohibition on “unfair and deceptive trade practices,” in Section 5 of the 
FTC Act. 

At the state level, 47 out of 50 states have adopted different data breach 
laws, which require notification, credit monitoring and other services be 
provided to individuals impacted by a data breach. Many states (e.g., 
Massachusetts, California and Texas) have also adopted very strict laws on 
the collection and use of residents’ personal data, and require compliance 
by any company that may have customers located in that jurisdiction. On 
the whole, it’s a fragmented system under considerable strain, which creates 
headaches for US businesses especially online enterprises that seek customers 
in the EU and other jurisdictions with markedly different approaches to data 
privacy. Basically, the US is out of synch so savvy businesses must try to stay 
current with developments in the US and in their target markets.

3
FTC is Targeting “Data Brokers”
Data Brokers collect personal information about consumers 
from public and non-public sources and resell it for a variety 
of purposes including credit checks, marketing programs 
and fraud prevention.  In 2012, the FTC called for greater 
transparency by the industry, citing the fact that consumers are 
often unaware their data is being collected or of how its being 

used and/or sold2. Currently, there are no laws requiring data brokers to 
maintain the privacy of consumer data unless they use it for limited purposes 
such as for credit, employment, insurance, housing, or other similar purposes. 
The FTC recommended “best practices” for the industry, stressing the 
importance of these issues for the American consumer. In December 2012, 
the FTC proceeded with its investigation of data brokers by issuing orders 
to nine data brokerage companies requiring in-depth information about their 
practices. For businesses seeking to commercialize personal data collected 
and obtained from a variety of sources, this FTC initiative is one to watch. 

4 
Mobile Space: A New Landscape
In 2013, the FTC recommended best practices on mobile 
privacy for key stakeholders in the mobile space. The FTC 
noted explosive growth in the industry, along with unique 
privacy challenges posed by the variety of devices, apps and 
technologies. The FTC’s initiative is important for businesses 
seeking to monetize Big Data in the mobile space for two 

reasons: First, the FTC places responsibility for data privacy on mobile 
platforms, app developers, advertising networks and app developer trade 
associations. In other words, the stakeholders should no longer assume that 
data privacy is the other party’s responsibility. Second, the FTC strongly 

big 
Data 
and 

Privacy:
The Ten 

Things You 
Must Know! 

By MaRy J. HILdEBRand

“Big Data” is a new label for the massive amounts 
of data currently stored by business and governments 
around the world. IBM estimates that 2.5 quintillion 

bytes of data are created every day, with 90 percent 
of the total created in the last two years alone. The 
data comes from everywhere: sensors used to gather 

climate information, posts to social media sites, digital 
pictures and videos, purchase transaction records and 
cell phone GPS signals, just to name a few. Collection 

of data is obviously not new; but the sheer size and 
complexity of these databases is unprecedented, as is 
the commercial potential1. It’s critical for businesses 

that seek to monetize Big Data to comply with 
applicable data privacy laws to avoid limitations or 
even termination of this important revenue stream.
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encouraged the mobile industry to develop a self-regulatory framework 
on data privacy similar to the structure adopted by the advertising 
industry for behavioral advertising (e.g., www.iab.net) in an effort to 
avoid federal legislation. 

5 
COPAA: Why Worry? We Don’t Target Children
In 2012, the FTC adopted final amendments to COPPA 
to address changes in technology since its adoption in 
2000, and give parents greater control over personal 
information collected online from children under 13.  
These amendments, however, also extend COPPA 
beyond operators of websites targeted to children under 

13 in several important ways. Previously, third parties were permitted 
to collect personal information from children online through plug-ins 
without parental notice and consent; now, many of these third parties 
(including those specifically retained by the website operators) must 
also comply with HIPAA. 

The list of “personal information” covered by COPPA has been 
expanded to specifically include geolocation information, photographs, 
and videos, in addition to “persistent identifiers” such as IP addresses 
and mobile device IDs that can recognize users over time and across 
different websites or online services. In addition, sites and services 
that target children only as a secondary audience may be required to 
differentiate among users and be provide notice and obtain parental 
consent only for those users who identify themselves as being younger 
than 13. For businesses that include acquire Big Data regarding children 
under 13, these amendments become effective on July 1st 2013. 

6 
Do Not Track/Do Not Collect
“Do Not Track” refers to a series of policy proposals 
to protect users’ right to choose whether or not to be 
tracked by third party websites by changing their browser 
settings. It’s often called the online version of “Do Not 
Call.” The FTC has endorsed “Do Not Track,” and the 
ad industry’s self-regulatory group Digital Advertising 

Alliance (“DAA”) has promised to honor a a browser-based do-not-
track header. Despite the apparent consensus, there are important 
differences among key industry players regarding what “Do Not Track” 
exactly means. 

Ad companies for example, often take the position that if users 
elect “Do Not Track” then information will not be collected for the 
purpose of ad targeting. Even when consumers have opted out of 
online behavioral advertising, however, DAA principles still allow data 
collection for tracking purposes, analytics, frequency capping and site 
optimization. By contrast, the FTC takes a much broader view of Do 
Not Track. In 2012, during a privacy conference at Fordham Law 
School, FTC Commissioner Brill stated that, “For me, one of the 
most critical points is that Do Not Track is not just Do Not Target 
... but also, when the consumer so chooses, Do Not Collect.”  The 
potential impact would be substantial if companies were prohibited 
from collecting any data for any purpose from consumers that elect “Do 
Not Track,” on their browsers. For businesses engaged in collecting, 
storing or commercializing Big Data for advertising or related purposes, 
this controversy—and the FTC’s decisions on enforcement of Do Not 
Track—should be closely followed. 

7 
Why Anonymization May Not Be the Solution
An often repeated and popular assumption is that if data 
is “anonymized” or “aggregated,” privacy issues will 
be eliminated because all personal data will have been 
stripped. In other words, the belief is that it’s impossible 
to match anonymized data to any individual. While once 
upon a time this may have been true, the innumerable 

public and private databases now available for purposes of matching or 
“synching,” have rendered the anonymization process largely an illusion. 
With the exception of data where the process of “de-identification,” is 
established by statute (e.g., HIPAA), relying on anonymization often 
creates a false sense of security for users, and enhances risk for the 
website operators or marketers that rely on anonymization to eliminate 
data privacy issues.  For businesses in this space, the best practice is to 
use anonymization wisely, acknowledge the risk (and do not make false 
promises to users), and limit disclosure of anonymized data strictly to 
what is necessary to achieve your commercial goals.

8 
Why Doing Business in the Cloud Matters
Conducting business in the “cloud” is currently popular 
because of relatively low entry costs, scalability and ease 
of use. Using the cloud for collection, storage or use of 
Big Data matters for several important reasons. First, 
the “cloud” may encompass servers located in different 
jurisdictions, with different data privacy laws. Second, 

some jurisdictions such as in the European Union, prohibit the 
transfer of personal data to any country that lacks “adequate security, 
“ including the US, without additional protections. Third, some 
commercially important jurisdictions for US businesses, again including 
the European Union, have proposed stringent new requirements for 
data privacy compliance on cloud operators. These developments are 
relevant for both companies that purchase cloud services and those that 
provide them, so we urge you to monitor developments. 

9 
What’s Happening in the European Union?
The EU Commission proposed an entirely new framework 
for data protection in early 2012, with the stated goal of 
standardizing data privacy laws among its members.  This 
proposal, which is currently being debated, would impact 
Big Data in several important ways. For example, the 
proposal includes an individual “right to be forgotten,” 

which requires a data controller to completely erase all data relating to 
an individual upon request, and an absolute individual right to “data 
portability,” i.e., to transfer data to another controller at no cost to 
the individual. In addition, security breaches must be reported within 
24 hours without regard to severity. Violations are punishable by 
significant fines (up to 2 percent of a company’s “turnover” or annual 
revenue) and administrative sanctions. 

10 
What’s On the Horizon… 
This year, look for the FTC to ratchet up activity 
on data privacy, particularly regarding data brokers, 
mobile space, COPPA and Do Not Track. The 
Obama White House may take steps to implement 
some of its proposals in the “Consumer Privacy 
Bill of Rights,” issued in 2012, including adoption 

of federal legislation more compatible with the European Union. In 
the EU, watch progress on the new proposed framework. At the same 
time, be aware that the so-called “Cookie Directive” still must be 
implemented in each EU member country (i.e., the Cookie Directive 
requires user consent to drop a cookie), and that most EU members 
now regard IP addresses as personal information. If your business has 
users in the EU, consider becoming Safe Harbor certified using the 
process negotiated by the US Department of Commerce so you can 
legally receive personal data from the EU. Stay alert and remember that 
data privacy laws have commercial implications for Big Data. n

Footnotes: 
1 Article can be found at  http://www-01.ibm.com/software/data/bigdata/
2 On February 1, 2013, FTC released report entitled, Mobile Privacy Disclosures, Building Trust Through 
Transparency: A Federal Trade Commission Staff Report.

Mary J. Hildebrand is a Partner at Lowenstein Sandler LLP. www.lowenstein.com
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If you ask someone to describe their favorite game, many 
people will easily list several—whether they are board 
games such as Monopoly, console games like Xbox’s Halo, 
or online games played on a computer or mobile phone, 
everyone can recall a game they love. Games offer us fun 
and interactive ways to socialize with friends and family or 
to spend a few minutes just decompressing after a busy day. 
But why do we get so much enjoyment out of gaming?

Games actually satisfy human nature’s inherent desire for achievement, 
recognition, competition, and self-expression. By satisfying these 
natural needs so effectively, games can even become addictive as we 
desire more and more of these fulfilling feelings. Unsurprisingly, this 
love of gaming has led to a huge industry, topping $65 billion dollars 
worldwide in video gaming alone according to Reuters. The business 
world is now taking note of this inherent love of gaming and finding 
ways to utilize it for accomplishing their business goals and objectives.

“Gamification” is the term used for this process of adding gaming 
elements to a non-traditional game setting in order to engage with 
customers or employees in a memorable and fun way. Incorporating the 
following game characteristics into a software system makes for a more 
interactive experience for the user:

•  Earning points, bonuses, or virtual currency
•  Advancing to different levels of play
•  Achieving goals
•  Engaging in competition through challenges, contests, and trivia
•  Being recognized by leaderboards (similar to a scoreboard), badges, 

and titles

By offering a more interactive portal for their customers or employees, 
businesses are realizing the positive impacts of improved employee 
performance and increased customer loyalty.

Here at OFS, a client recently approached us asking for software that 
would help with their employee retention. They were experiencing a 

very high turnover rate with their customer service reps, as the nature 
of their job is tedious and repetitive. OFS worked with them to devise 
a new software application that would be easy to use and engaging for 
their employees in order to alleviate this monotony and incent the staff.

Building on the iPad version we built for them, OFS then conceived 
a “gamified” version of this application, incorporating point systems, 
badges, leaderboards, avatars, and methods of self-expression to 
increase the fun factor and to encourage more active engagement in 
their job. The Management of this company realizes the true business 
value this application could bring to them, resulting in:

•  Employees who are fielding customer calls faster and  
more accurately

•  A real connection being established between 
employees and their work

•  Improved employee retention

They are now seeking to include gamification as an effective way to 
get them to these goals. And they are not the only ones. According 
to analyst’s estimates, 40% of Global 1000 organizations will use 
gamification by 2015 as the primary mechanism to transform their 
business operations. With so much buzz around this hot new trend, it 
is important to explore it now and to evaluate how it could be applied 
to your business strategy. 

Three Ways to Use Gamification to 
Transform Your Business Operations
As gamification continues to gain momentum in the business world 
today, it’s not surprising that research predicts the gamification market 
will reach 2.8 billion in direct spending in the US by 2016.  The reason 
why it is working for businesses is because it promises to encourage skill 
development, to influence behaviors, and to enable innovation. Let’s 
take a look at how gamification can achieve positive outcomes in these 
areas for your business.

By tonI coonS

Why It Works and How to 
Use It in Your Business

Gamification
Gamification
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1. Employee Skills 
Development
Add the word “challenge” to 
any activity, and people, through 
our competitive and goal-
seeking human nature, become 
intrigued. The use of game-
like elements can transform a 
corporate training program from 
something employees have to do, 
to something they want to do. 
Today’s emerging workforce has 
grown up with video gaming, 
thereby making it a promising 
channel for promoting job 
training.  

2. Customer and Employee 
Behavior Changes
Games are appealing to people. 
By using a game as a way of interacting with a target audience, a 
business has a greater chance of influencing their behavior in ways that 
satisfy their business goals, since people are drawn to and encouraged 
by games. You can engage customers by using gaming elements that 
interact with your products and increase loyalty and commitment. You 
can also engage employees by making mundane tasks more interesting 
and adding an entertaining component to their interactions with other 
employees.

3. Business Innovations
Businesses can use game mechanics 
to motivate and inspire their teams to 
participate in innovation. Analysts in 
gamification say games designed to enable 
innovation should be set up as a defined 
space of play, with specific game rules 
and tools, but which have an endpoint 
that a players have to work to reach. 
That is because the company wants to 
challenge employees to think outside the 
box in order to solve the problems in 
the game, promoting critical thinking, 
collaboration, and creativity. Innovations 
can be accomplished by setting up games 
that are intentionally non-scripted that 
allow for an exchange of ideas by many 
players. One proviso is that you articulate 
clearly the challenge and the connection to 
the business problem you hope to solve.

Whether you plan to revitalize your 
corporate training program, to engage your customers and employees, 
or to encourage innovation, gamification can be applied across the 
enterprise to positively impact your business operations. Keep the user 
top of mind, design your software with simple gaming mechanics, and 
reward the “players” for achievement in small increments. Using the 
right elements in the right places will motivate and delight employees 
and customers and help you achieve common goals. n

Tori Coons is a marketing associate at Object Frontier Software. www.objectfrontier.com, www.ofsmobile.com

Why It Works and How to 
Use It in Your Business

Gamification
Gamification
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In April, Governor Chris Christie and the 
Secretary of Higher Education Rochelle 
Hendricks announced that the list of 176 

approved higher education state-supported 
bond projects had been sent to the Legislature. 

The statewide, voter-approved, “Building 
Our Future Bond Act” (the “GO Bond Act”) 
and four New Jersey Educational Facilities 
Authority (NJEFA) bond programs, the 
Higher Education Capital Improvement Fund 
(CIF), the Higher Education Technology 
Infrastructure Fund (HETI), the Higher 
Education Equipment Leasing Fund (ELF), 
and the Higher Education Facilities Trust 
Fund (HEFT), represent the first significant 
investment to the state’s higher education 
infrastructure in 25 years.

The proposed capital and equipment 
projects at Burlington County College (BCC) 
were among the list of approved projects. 
Worth more than $4.5 million, include 
the Next Generation Enterprise Network 
(NGEN), Next Generation Educational 
Technology Project (NGET), and Center for 
the Advancement of Science and Technology 
(CAST). They will be funded through the 
HETI, ELF and HEFT and a match of 
$500,000 from Burlington County. 

“I am very pleased that the College will be 
receiving these state funds for much needed 
technology upgrades,” said Burlington County 
Freeholder Director Joe Donnelly. “We look 
forward to working with the College to assure 
that our students have the latest educational 
resources to help them succeed.” 

To help the College secure the grant funding 
from the state, the Burlington County Board 
of Chosen Freeholders, under the advice of 
Freeholder Director Joe Donnelly, agreed to 
match funds up to $500,000 for the technology 
projects. “I would like to thank Governor 
Christie for his support of higher education 
and especially county colleges through the 
funding of these grants,” said Donnelly.

The proposed projects will greatly benefit 
BCC’s students and professors through a 
more robust technology infrastructure, digital 
classroom technology, equipment upgrades, 
and a dedicated space for collaborative 
learning, workforce development, and BCC’s 
growing science, technology, engineering and 
math (STEM) programs. 

“We could not have been more excited 
to learn that were approved for every dollar 
we requested,” said BCC President David 
C. Hespe. “Thanks to the funding from the 
state-supported programs and the County, 
students will see great improvements at the 
College. BCC students will directly benefit 
from better and more advanced technology 
as they compete in today’s workforce and 
transfer to four-year institutions and premier 
research universities with sophisticated and 
state-of-the art programs.” 

The HETI funds and a $500,000 grant 
from the County will go toward BCC’s 
NGEN project, which will provide the 
necessary technology foundation needed to 
support the continued growth of student, 
faculty, and staff-based voice, video and 
data traffic on BCC’s network. BCC’s 
existing network infrastructure at its primary 
locations, Pemberton and Mount Laurel, is 
nearly nine years old and cannot compete 
with the network technology available 
today. The NGEN project will replace the 
existing core and edge network switches, as 
well as the existing wireless network access 
points. Leveraging BCC’s NGEN, students 
and faculty will reap the benefits of a true 
digital learning environment with increased 
bandwidth, faster network and application 
response, and seamless Bring Your Own 
Device (BYOD) support. A better technology 
foundation will also support instruction and 
online and blended learning platforms.

The ELF funds will go towards providing 
more digital classroom technology and relevant 

equipment for professors and students, 
particularly within the growing STEM 
disciplines, to meet the workforce demands 
of southern New Jersey. This NGET project 
will help digitally enable 100 percent of BCC’s 
viable classrooms with next generation audio 
visual (A/V) and instructional technologies. 
Currently, only 50 percent of BCC’s 
classrooms offer digital A/V technologies. The 
project will entail replacing and upgrading 
existing older classroom equipment, as well 
as installing equipment in classrooms that are 
currently not digitally enabled.   

BCC’s new Center for the Advancement 
of Science and Technology (CAST) will be 
developed through HEFT funds. The new 
center, an interior renovation and instructional 
expansion in the Lewis M. Parker Center 
located on the Pemberton campus, will have 
dedicated STEM classrooms, lecture halls, 
collaborative and group learning space, 
laboratory/training facilities, and areas for 
workforce development and veterans. Providing 
this collaborative learning environment and 
related educational equipment and resources 
will provide the relevant infrastructure to 
support student learning and professional and 
academic success in high-demand science and 
technology fields.

BCC did not seek the $9 million of funds 
set aside for the College by the state through 
the GO Bonds authorized last November. 
The College plans to further engage the BCC 
community to develop concepts for GO-Bond 
supported projects. 

“The State recognized that in order to 
successfully attract and retain the best and 
brightest students, there needed to be a 
significant investment in capital improvement 
projects for New Jersey’s colleges and 
universities,” Hespe said. “This investment 
will have a substantial and positive impact on 
BCC students and provide better opportunities 
for career and college success.” n

Burlington County College: 
state-supported funding to support science 

and technology projects

education
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David Fischell, PhD
Angel Medical Systems

Robert Francis
Planned Companies

Christopher Johnson
Hollister Construction  
Services

David Blumenthal 
Dean Blumenthal
Lion Brand Yarn Company

Annette Catino
QualCare, Inc.

François Nader, MD
NPS Pharmaceuticals 

Jerome Griffith 
Tumi

Gene Waddy
DIVERSANT

Eileen Martinson
Sparta Systems, Inc.

 
Steven Abramson
Universal Display  
Corporation

New Jersey Master  
Award of Excellence 
Robert Unanue
Goya Foods, Inc.

Congratulations to the Ernst & Young Entrepreneur 
Of The Year® 2013 New Jersey Award winners!

We were inspired by their stories. Honored their hard 
work. And celebrated. Now these entrepreneurs 
join the ranks of game-changing Ernst & Young 
Entrepreneur Of The Year Award winners. Their  
vision, passion and solid execution stood out among  
a strong field of competitors.

Congratulations and good luck at the national  
awards! See all the New Jersey finalists and winners  
at www.ey.com/us/eoy_newjersey.

The competitors were fearless.  
And because they triumphed,  
we all have reason to celebrate.

Regionally sponsored by Silver sponsorsGold sponsorsPlatinum sponsors

®

And the winners are …
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Ancero is now authorized to resell services 
from one of the leading worldwide providers 
of IP-based communications to businesses.

AT&T Partner Exchange
 Platinum Solution Provider

AT&T Partner Exchange
 Gold Solution Provider

AT&T Partner Exchange
 Silver Solution Provider

AT&T Partner Exchange
 Solution Provider

Transform your business with  
solutions powered by AT&T.

Learn more at www.ancero.com

• AT&T Virtual Private  
Network Service

• AT&T Synaptic 
Storage as a 
ServiceSM

• AT&T Managed 
Internet Service 
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Creating a 
networked society 

That will benefit The world
Every day we’re connected to 

more people through more devices. 
Here’s a look at what that means for our future. 

By BEaU atWatER

New Jersey has long been on the cutting 
edge of tech innovation. Today, our 
state is home to the biggest healthcare 

and pharmaceutical companies. It hosts the data 
centers that support the globe’s financial capital. 
It provides a nurturing environment for exciting 
new tech startups. Its world-class universities 
are educating the innovators of tomorrow. 
The impacts of the constant innovation and 
advancement that happens every day in New 
Jersey are being compounded by the new 
connections that are bringing us together. These 
connections are creating a networked society 
that provides limitless potential to innovate, 
collaborate and socialize. But we have a long 
journey ahead before we’re able to reap the 
rewards of a truly connected culture.

We are on the brink of an extraordinary 
revolution that will change our world forever. 
The pace of change is unprecedented. It took 
100 years to connect 1 billion places and only 
25 years to connect 5 billion people. By the 

year 2020, there are expected to be more 
than 50 billion connected devices. How is this 
impacting the world around us? 

Connecting Our Cities  
(and Preserving The Planet) 
There are now larger populations living in 
cities than in rural areas as a steady flow of 
people leave the suburbs. Globally, cities 
are increasing by 180,000 people every day. 
By 2050, it is estimated that 70 percent of 
the world’s population will live in cities. 
The explosive growth of cities and the rapid 
uptake of broadband are happening at a 
time when the world faces serious economic, 
environmental and social challenges. Ensuring 
that our cities are creative, connected and 
sustainable is a major challenge but also a 
tremendous opportunity. By transforming our 
cities, we can improve the lives of billions of 
people along with the health and future of the 
planet itself.

spreading Knowledge
Education technology, connected learning and 
the rise of the networked society are transforming 
the established concept of learning, the role of 
educators and even the nature of knowledge 
itself. Increasingly, formalized education is 
only one of many sources for the knowledge 
and skills our citizens will need to effect real 
change. Education technology and connected 
learning provide almost unlimited possibilities 
for the continuous development of skills and 
knowledge throughout our lives. Today, 
progressive schools are already exploring 
the possibilities that education technology 
offers. Outside many of the major educational 
institutions and formal educational systems, 
a new generation of creative individuals and 
entrepreneurs is emerging.

Fully utilizing the creative potential of each 
networked society member will mean moving 
beyond mass production of knowledge and 
toward mass individualization of personal 
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development. This transformation will come as 
we move to an ecosystem where government, 
academia, teachers, businesses and researchers 
work together to fundamentally rethink how 
education technology and connected learning 
can meet the future demands of our society. 

Technology That Can  
heal The world
Ask any of the healthcare leaders in NJ about 
their industry and they will tell you that it is 
undergoing significant transition. In many 
regions of the world, lack of access to adequate 
healthcare is one of the most important issues 
to address. A lack of resources and brain 
drain in many developing markets leads to 
a shortage of trained healthcare personnel. 
This is most urgent in rural remote areas, 
where the healthcare challenges are often 
the greatest and the physical infrastructure is 
least developed. This makes it problematic, 
and in many cases impossible, to transport 
patients to locations where they can access 
good healthcare.

Enormous potential exists, but challenges 
remain, to scale mHealth, and most initiatives 
are still at the pilot level. To be sustainable, 
projects that have passed the pilot stage 
must still usually undergo a process of 
commercialization. Digital health projects are 
no exception. Pilot projects often start on 
a small scale, typically fully subsidized by a 
donor, applying new ideas, system designs 
and close attention to the use case. This focus 
initially makes sense, but does not always 
go hand in hand with scalable, robust and 
interoperable systems that will be commercially 
sustainable over time. It is therefore of great 
importance to find ways to bridge the gap 
between innovative projects and the large-
scale rollout of digital health services.

Some of the hurdles to overcome include 
security, privacy and integrity, architecture 
and quality of service, and interoperability 
and standardization. But working together, 
these obstacles can be cleared – all for the 
greater good. 

enablers Of a networked society
With all of the work still to be done, in can be 
easy to lose sight of the real outcomes. What 
exactly does a networked society look like? 
Here is just a glimpse of what is possible: 

•  Windows of opportunity. Transparent 
antennas are embedded in office, bus 
and car windows to connect them to 
networks that extend broadband coverage, 
automate opening and closing of blinds, 
connect to smart applications for energy 
efficiency and more. 

•  Smart carpets. Sensors installed in carpets 
in the home help hospitals and doctors 
monitor for abnormal patient movement 

that can inform care decisions or trigger 
emergency response calls.

•  The connected you. Your body becomes 
part of the network. Unlock doors by 
holding the handle, confirm a purchase by 
touching the check-out counter, exchange 
business cards by shaking hands or 
connect to a printer simply by touching it. 

•  Agriculture 2.0. Farmers wirelessly 
monitor a crop via sensors that keep tabs 
on information for the best harvest, every 
time. Or remote monitoring technology 
that helps control water quality in ponds 
where fish are raised. 

•  Vehicles that drive in the cloud. Application 
developers, government organizations, 
businesses, automotive manufacturers and 
consumers are connected for a transformed 
driving experience and new opportunities 
for players in the automotive ecosystem.

•  A smarter way to wake up. Your alarm 
adjusts automatically to compensate for 
traffic, whether your car indicates you’ll 
need to allow time to stop for gas, or 
urgent emails suggest you need to be to 
work sooner.

The Change ahead
Increased accessibility and affordability of 
mobile communication will contribute 
significantly to sustainable development 
by supporting economic growth, health, 
education, quality of life, and more. Despite 
over 6 billion mobile subscriptions worldwide, 
there is much work to be done to ensure 
more equitable digital, social and financial 
inclusion. 

For its part, Ericsson is working hard to 
plot a path from where we are today to a place 
in time where 50 billion devices are connected 
and managed, improving the lives of everyone 
connected to them. To be sure, it will require 
continued leaps and bounds in innovation. It 
will mean automating communication with 
fewer resources and giving consumers the 
tools they need to manage and customize their 
own experiences. It will require the creation 
of efficient processes to analyze and leverage 
massive amounts of data. It will mean smart 
planning to build future-proof architectures 
that don’t just serve us for today, but for the 
distant future as well. 

Every organization that is contributing 
ideas, goods and services to the networked 
society must begin thinking about scale. What 
role do you want to play in a world that is 
transforming quickly? How can you be more 
open, accessible and far-reaching? How can 
you help spread knowledge and information? 
The answers to these questions and the action 
that follows will forge a new path toward a 
society that advances in ways we simply can’t 
imagine today. We’ll see you along the way. n

Beau Atwater is head of support solutions business intelligence and strategy for Ericsson.
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nJtc Photo gallery

Technology idea & Demo Day
NJTC solicited submissions and several were chosen to present their innovative ideas and products to a 
Reality Check Team and the audience. Feedback was given and certificates were awarded. Thank you to 
our hosts at Marlabs for a wonderful reception.

Photo 1:  Reality Check Team (L-R): Mike Devito, Partner, WeiserMazars LLP; Pavita Howe, Principal, 
Plan B Strategic Marketing; Raj Menon, Mgr. for Industry Solutions; James Mielke, Assoc. 
Dir. Research, Rutgers University; Shahnam Sharareh, Partner, Fox Rothschild LLP

Photo 2:  Moderator: Peter Butch, Partner Fox Rothschild LLP

In the first of this special series of breakfast events, the audience heard a presentation by Donald Sebastian, Ph.D., 
SVP for Research and Development at New Jersey Institute of Technology. This event also featured two elevator 
pitches by NJTC member companies and 
valuable networking time. Thank you 
to our sponsors at DaVinci Technology 
Corporation. We look forward to the next 
breakfast program on July 9 at Urban 
Table, Morristown, NJ.

Photo 3 -  Dr. Don Sebastian, NJIT 
and Anthony Curlo, 
President & CEO, DaVinci 
Technology Corporation

nJTC / DaVinci Technology Corporation 
breakfast series

21

3
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  nJTC FinTech Conference
This Conference highlighted the region’s foothold as a place to be recognized for all 
financial technologies. Attendees included financial executives, venture capitalists, 
industry analysts and FinTech entrepreneurs. 

Photo 1:  Laura Teller, Chief Strategy Officer, Opera Solutions
Photo 2:  Master of Ceremonies: Chris Sugden, Managing Partner, Edison Ventures
Photo 3:  L-R Keynote Speaker, Eric W. Noll, EVP Transaction Services US & UK, The 

NASDAQ OMX Group, Inc. & Amir Goldman, Managing Director, Susquehanna 
Growth Equity, LLC

Photo 4:  L-R Chris Sugden, Managing Partner, Edison Ventures; Scott Feldman, 
Managing Director, Susquehanna Growth Equity, LLC; Mitchell Hollin, Partner, 
LLR Partners; Andy Newcomb, Managing Partner, MissionOG; Glenn Rieger, 
General Partner, NewSpring Capital

Photo 5:  L-R Mitchell Hollin, Partner, LLR Partners; Chris Sugden, Managing Partner, 
Edison Ventures; Andrew P. Gilbert, Co-Managing Partner, DLA Piper; Andy 
Newcomb, Managing Partner, MissionOG; Scott Feldman, Managing Director, 
Susquehanna Growth Equity, LLC; Glenn Rieger, General Partner, NewSpring 
Capital

Photo 6:  L-R Luis Valdich, Global Head of Markets Strategic Investments, J.P. Morgan; 
Jon Stein, CEO, Betterment; William Rhind, Managing Director, ETF Securities 
(US) LLC; Ted Myerson, Managing Partner, Triangle Ventures, Successful 
Entrepreneur & Former Senior Executive, NASDAQ; Adnane Charchour, 
President & CEO, Scivantage

Photo 7:  L-R Vincenzo La Ruffa, Managing Director, Susquehanna Growth Equity, LLC; 
Ernst Rolfson, VP Healthcare & Insurance, MasterCard Worldwide; Andy O’Dell, 
Co-Founder & Chief Commercial Officer, Clutch.com; Marc Glazer, President & 
CEO, InstaMed; Bill Marvin, President & CEO, InstaMed

Photo 8:  Andrew P. Gilbert, Co-Managing Partner, DLA Piper
Photo 9:  L-R Chris Sugden, Managing Partner, Edison Ventures; Adnane Charcour, 

President & CEO, Scivantage
Photo 10:  L-R Michael Cichowski, Principal, Edison Ventures; Jon Stein, CEO, Betterment; 

Luis Valdich, Global Head of Markets Strategic Investments, J.P. Morgan; 
William Rhind, Managing Director, ETF Securities (US) LLC; Adnane Charchour, 
President & CEO, Scivantage; Ted Myerson, Managing Partner, Triangle 
Ventures, Successful Entrepreneur & Former Senior Executive, NASDAQ 

Photo 11:  L-R Wayne Johnson, Managing Director & Sr. Research Analyst, Payment 
& Transaction Processing, Raymond James & Associates; Adam Sussman, 
Principal, Director of Research, TABB Group; Tom McCrohan, Managing 
Director, Financial Technology & Payments, Janney Montgomery Scott LLC; 
Jamie Friedman, Senior Analyst, Susquehanna Financial Group, LLP; Dushyant 
Shahrawat, Senior Director, CEB TowerGroup

Photo 12:  James E. Bunn, Managing Director, Raymond James & Associates
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2013 New Jersey
HealtH INformatIoN 
tecHNology summIt

 “Technologies Driving the 
Digital Healthcare Revolution”

July 11, 2013
NJ Hospital Association, Princeton, NJ

The explosion of technology innovation is leading to 
real time intelligence and harnessing information to 
alter the way that healthcare is being administered, 
how clinical trials are being conducted, how R&D is 
using predictive modeling and the ultimate promise of 
reducing healthcare cost.

What are these technologies that are driving the 
digital healthcare revolution? Are practitioners, 
institutions, and educators embracing this 
revolution? How will medical devices change the 
patient healthcare provider relationship?  What role 
does privacy, security and the reliability of digital 
information play?  

Join the NJTC and a diverse group of practitioners, 
educators, and industry leaders in identifying the next 
steps and separate the hype from the promise of 
digital health.

See page 21 for details.

NJtc aNNual meetINg

July 18, 2013
The Palace, Somerset, NJ

 
The Annual Meeting is an excellent place to 
introduce the Council to your colleagues, connect 
with fellow members, and learn about Council 
activities in the coming year.  This is also an 
opportunity to both maximize your membership 
investment and your company’s presence with the 
technology community.
 
Featured Speaker
Kim Guadagno, Lieutenant Governor, 
State of New Jersey
 
This is a Members Only event. To find out if 
membership is right for you contact Paul Frank at 
pfrank@njtc.org

presents...

signature 
events



leaDersHIP summIt

October 31, 2013
NJHA Conference & Event Center

Princeton, NJ

The NJTC Leadership Summit is a unique gathering 
of technology executives and thought leaders from 
the NJ technology community.  It is an opportunity 
for many discussions in a relaxing atmosphere where 
all of the participants are focused on common goals: 
becoming better leaders, taking the company to the 
next level, building alliances, promoting exchange and 
developing partnerships.

NJtc awarDs celebratIoN

November 21, 2013
The Hyatt, Princeton, NJ

Submit Your Nomination Now

Master Technology Company
Public Company
Private Company

Innovative Technology
Impact Company

Trailblazer
Rising Star

Outstanding Technology Development
Consumer Product

Beacon of Light
Legislative Champion Award
Knowledge is Power Award

John H. Martinson Technology Supporter Award
Legend of Technology Award

Visit www.njtc.org for award descriptions and to 
submit your nomination.

MaRk yoUR 
caLEndaR 

today!
REgIStER at 

WWW.nJtc.oRg



environmental & energy

Primus green Energy
219 Homestead Road
Hillsborough, NJ  08844 
908-281-6000 
www.primusge.com
Development of alternative drop-in fuels that 
are economical, practical, and produced from 
readily available domestic resources such as 
natural gas and biomass.
 

Rubicon Professional Services
107 Tindall Road, Suite 11
Middletown, NJ 07748 
732-832-2975
www.rubiconps.com
Rubicon provides an innovative alternative 
for building or upgrading critical facilities. 
From feasibility studies and site selection 
through planning, equipment integration, 
construction and commissioning Rubicon 
ensure precise, cost-effective delivery of the 
infrastructure our clients need.

information Technologies
4.0 analytics, Inc
105 Lock Street 
Newark, NJ  07103
www.4-0analytics.com 
4.0 Analytics Inc. is a software and data 
analytics company that provides real-time 
monitoring solution for mobile transportation 
industry.

PcM, Inc.
1940 E. Mariposa Avenue  
El Segundo, CA 90245 
310-354-5614
www.pcm.com 
PCM is a provider of IT products, software 
and solutions in the United States.

US Platform development group
103 Carnegie Center Ste 300
Princeton, NJ  08540
212-920-7280  
Financial services / small equities 

nJtc new MeMbers

service Providers

finnegan
901 New York Ave, NW
Washington, DC  20001-4413
202-408-4000
www.finnegan.com
From offices in the United States, Europe, and 
Asia, Finnegan’s 375 lawyers work with clients 
to protect, advocate, and leverage their most 
important intellectual property assets. www.
finnegan.com

goldstein Patent Law
23 North Avenue East
Cranford, NJ 07016
212-828-7200
www.goldsteinpc.com
Roman Tsibulevskiy, Patent Attorney 
roman@goldsteinpc.com
We work with tech SMEs to anchor their 
innovations with strong IP protection, through 
customized patenting and patent portfolio 
strategies.

JEtt consulting
135 Killarney Drive
Berkeley Heights, NJ  07922
908-665-8586
Jett Consulting Group is a b2b consulting 
firm that assists clients in finance and sales 
productivity.

Telecommunications

Lightpath
10 Waterview Drive
Parsippany, NJ  07054 
201-644-9105 
www.golightpath.com 
Lightpath, a division of Cablevision Systems 
Corporation, is an industry leader in providing 
businesses advanced Ethernet-based data, 
Internet, voice, video transport solutions and 
managed services over its Intelligent Enterprise 
Network.
 

CXO’s
kevin dell
100 Pine Cove Road 
Fair Haven, NJ  07704
732-859-2174  
Executive Vice President, General Counsel and 
Secretary of public and private fintech and 
emerging growth enterprise software companies 
over the past 25 years, ranging in size from $1 
billion in annual revenue to less than $10M 
in annual revenue. Most recent position was 
EVP, GC and CAO (responsible for all legal, 
financial and HR matters) for Adaptivity, 
Inc., and emerging enterprise SaaS software 
company recently sold to EMC Corporation.

William kinnelly
7 Hillside Place
Fair Haven, NJ  07704
732-345-7349
Chief Marketing Officer and GM of past-
startup ($10-50mm revs) firms; B2B product; 
software-as-a-service (SaaS) business model. 
Specialize in reigniting growth in firms that 
have been through a great startup but stalled 
on their way to $100mm

 
 

As of  May 2013
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Joining the nJtc
Paul Frank • Ext 222 • pfrank@njtc.org

Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org

Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org



chairman of the Board
Simon Nynens, Wayside Technology Group, Inc.

co-chair
Virginia Alling, PNC Bank

Board Members
Mel Baiada, BaseCamp Ventures

Maxine Ballen, New Jersey Technology Council
Joel Bloom, New Jersey Institute of Technology

Robert Bothe, Opera Solutions
James Bourke, WithumSmith+Brown, PC

Skip Braun, Deloitte
Charlene Brown, AT&T

Leslie Browne, Senesco Technologies, Inc.
Michael  Christman, Coriell Institute 

for Medical Research
John Clarke, Cardinal Partners

Mark Clifton, SRI Sarnoff Corporation
Steven Cohen, Morgan Lewis
Kathleen Coviello, New Jersey 

Economic Development Authority
Saki Dodelson, Achieve3000, Inc.

Patricia Donohue, Mercer County Comm. College
Nariman Farvardin, Stevens Institute of Technology

Mark Giamo, BDO USA, LLP
Andrew Gilbert, DLA Piper

Richard Goldberg, R² Associates
Ian Goldstein, Drinker Biddle

Darren Hammell, Princeton Power Systems
Paul Hoffman, Liberty Science Center

John Houghton, Nephros, Inc.
Brian Hughes, KPMG LLP

Carl Kopfinger, TD Bank, N.A.
Flint Lane, Billtrust (Factor Systems)

John Lanza, McGladrey
John Martinson, Edison Ventures

Dan McGrath, Maloy Risk Services
Richard Napoli, ObjectFrontier, Inc.
Gregory Olsen, GHO Ventures, LLC
Kevin Pianko, WeiserMazars LLP

Philip Politziner, EisnerAmper LLP
Ari Rabban, Phone.com

Marianna Rabinovitch, ECI Technology
Govi Rao, Noveda Technologies, Inc.

Jeffrey H. Rosedale, Woodcock Washburn LLP
Douglas Schoenberger, Verizon

David Sorin, SorinRand LLP
Stephen Waldis, Synchronoss Technologies

nJtc 
board of directors

renewals
Achieveopedia.com • www.achieveopedia.com
Alphion Corp. • /www.alphion.com
Ambrose Employer Group, LLC
 www.ambrose.com
Applechem, Inc. • www.applechem.biz
Atlantic City Electric
 www.atlanticcityelectric.com
Berkeley Varitronics Systems, Inc.
 www.bvsystems.com
Bluenog • www.bluenog.com
Buda Consulting • www.budaconsulting.com
CareKinesis, Inc. • www.rev-care.com
CheckPoint HR • www.checkpointhr.com
CMC Americas, Inc. • www.cmc-americas.com
CNE, Inc. • www.cne.com
Countervail Corporation
 www.countervailcorp.com
Domain Computer Services, Inc.  
  http://www.computerhelpnj.com
Ericsson • www.ericsson.com
Fry Communications • www.frycomm.com
Giordano, Halleran & Ciesla, PC
 www.ghclaw.com
Helios Products, LLC • www.heliosproducts.com
iContracts Inc. • www.icontracts.com
Infinal Technologies • www.infinaltech.com
Inspirity, Inc. • www.inspiritysoft.com
Iron Mountain • www.ironmountain.com
Jeiven Pharmaceutical Consulting
 www.jeiven.com
Leviton Manufacturing • www.leviton.com
Lincoln Investment , Inc.
 www.LincolnInvestment.com
LLR Partners • www.llrpartners.com
MATHESON • www.mathesongas.com
Montclair State University
 www.montclair.edu
Nanobiz LLC • www.nanobizllc.com
Nascent Enterprises LLC 
New Jersey Manufacturing Extension 
Program, Inc. • www.njmep.org
Princeton Wealth Advisors of Raymond James
 www.princetonwealthadvisors.com
Reitler Kailas & Rosenblatt LLC
 www.reitlerlaw.com
Rothman Institute of Entrepreneurship
 www.fdu.edu/rothman
Rubicon Professional Services
 www.rubiconps.com
Spire Capital Partners • www.spirecapital.com
The Carey Group • www.careygroup.com
Tymac Controls Corporation • www.tymac.com
UK Trade & Investment (UKTI
 www.uktradeinvest.gov.uk
University of Pennsylvania • www.upenn.edu
UTC Aerospace Systems / Sensors Unlimited Inc
 www.sensorsinc.com
Woodcock Washburn LLP
 www.woodcock.com 
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A special
Thank you

to our 
Members

On behalf of the New Jersey Technology Council, 
The Technology and Entrepreneurship Talent 
Network and the NJ Department of Labor & 
Workforce Development, we want to thank the 
following professionals who graciously provided 
their time and knowledge by participating in 
our Bridging the Gap Interview Workshops 
during the 2012-2013 Talent Network year. 

Tariq Ahmad, Domain Computer Services
Glenn Best, Urban League of Essex County

Robin  Blatt, Juniper Networks
Paul Boyer, Ancero, LLC

Pete Cafarchio, DataMotion, Inc.
Simin Cai, Go!Foton

Joann M. Cuozzo, Network Learning Institute
Meghan Dowd, Robert Half Technology
Bill Durkhan, Robert Half Technology

John Dykeman, Emerald Financial Resources
Zach  Fazio, Protocall Technology

Eartha  Franklin, TransCare 
Medical Transportation

Aruna Gamini, Kaizen Technologies, Inc.
Rebecca Goodman, Princeton Power Systems

Darrell Gunter, Gunter Media Group
Dee Hill, CNA Technology

Marlyn Kalitan, Career Coach, 
Trainer and Consultant

Ravi Kiran, Kaizen Technologies, Inc.
Ram Kumar, Kaizen Technologies, Inc.

Charlyene Latimer, Bayonne Medical Center
Karen Manghisi, The Casey Group

Jerry Masin, CompasScale
Sean McGowan, Robert Half International

Kelley Meritzis, EPS Corporation
Eileen P. Monesson, PRCounts, LLC

Hannington Musinguzi, W&K Systems, Inc.
Karen Musinguzi, W&K Systems, Inc.

Warren D. Nevins, Rutgers, The State University
Maureen Owens, Virtua

Jerry Passione, Juniper Networks
Rae Pastore, Protocall Technology

Vijay Patil, Kaizen Technologies, Inc.
Malte Pendergast-Fischer, Emerald 

Financial Resources
Kenneth Romer, ITMS, LLC
Jim Seeber, CashSwipe LLC

Vinil Varghese, Kaizen Technologies, Inc.
Rodney Williams, Newark Public Schools

Barry Zhang, Princetel, Inc.
Johanna  Zitto, JZ Consulting and Training LLC
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nJtc / daVIncI tEcHnoLogy 
coRPoRatIon BREakfaSt SERIES

July 9 • 8:30-10:30AM
Urban table

40 West Park Place, Morristown, nJ

Members $25  • Non Members $60

Join NJTC and DaVinci Technology Corporation 
for the second quarterly breakfast series in 
downtown Morristown.  The presentations are 
inspired by the daily advances in technology that 
affect our lives in countless ways.  The breakfast 
program includes a featured speaker, two 
elevator pitches by NJTC member companies and 
networking time.
Our presenter on July 9th is Craig Cuyar, Global 
CIO, Cushman and Wakefield.   With 227 offices 
in 59 countries and more than 15,000 employees, 
the firm represents a diverse customer base 
ranging from small businesses to Fortune 500 
companies. Prior to joining Cushman & Wakefield, 
Dr. Cuyar served as the CIO for the Realogy 
Franchise Group.  Dr. Cuyar has served as an 
adjunct faculty member and designed curricular 
materials for various academic institutions and 
currently serves as a mentor to students enrolled 
in the Masters of Technology Management 
program at Columbia University. Dr. Cuyar holds 
Bachelor’s, Master’s and Doctoral degrees from 
The Pennsylvania State University and an MBA in 
Finance from the Rutgers Business School. He is 
a regular speaker on the Business Value of IT and 
serves.

Upcoming Breakfast Series dates:   
October 8, 2013 and January 2014

cEo foRUM RoUndtaBLE 
July 10 • 8:30 AM - 10:00 AM  

Morgan Lewis
502 carnegie center, 2nd floor

Princeton, nJ 

Members:  Free

ATTENTION NJTC member CEOs (technology & 
life sciences) It’s that time of year again when 
we reach out to the leaders of our member 
companies to learn about your current interests, 
successes and challenges. We are also interested 
in hearing your thoughts on what issues you 
anticipate and where you see your company 
in the coming year. We are here to help. Your 
participation in this meeting is critical to our 
ability to offer timely, worthwhile programs 
and support for you -- our member technology 
companies. Join us for coffee and a bagel. All you 
have to bring are your ideas!

HEaLtH InfoRMatIon 
tEcHnoLogy SUMMIt 

tEcHnoLogIES dRIVIng tHE dIgItaL 
HEaLtHcaRE REVoLUtIon

July 11 • 8:00 AM - 3:30 PM  
new Jersey Hospital association

760 alexander Road, Princeton, nJ

Members $60.00  • Non-Members $90.00
 Lunch and Afternoon Session Only $40.00 

 
Join the NJTC and a diverse group of 
practitioners, educators, and industry leaders at 
the Health Information Technology Summit in 
identifying the next steps and separate the hype 
from the promise of digital health.
For Full Information visit:  www.njtc.org

agenda
8:00am - Registration/Breakfast/Networking - 
Exhibit Area Open
9:00am - Welcome & Opening Remarks
keynote Speaker 
Dr. John Lumpkin, SVP & Director of The 
Healthcare Group, Robert Wood Johnson 
Foundation
Panel:  Technologies Transforming Digital Health
Moderator: Ian Goldstein, Partner, Drinker Biddle
Panelists: Pat Barnett, RN, JD, CEO, New Jersey 
State Nurses Association 
Gabriela Bowers MD, board-certified internist 
& Clinical Assistant Professor, UMDNJ-Robert 
Wood Johnson Medical School, Windsor Regional 
Medical Associates
Al Campanella, EVP, Strategic Business Growth & 
Analytics, Virtua  
Jon Cooper, CEO, LifeVest Health 
Paul Katz, M.D., Dean Cooper Medical School
Break: Exhibit Area Open
Breakout Session
Financing Strategies for Digital Health Companies
facilitated by: Mark Giamo, Partner, BDO USA LLP
Speakers: Elizabeth G. Litten, Partner, Fox 
Rothschild LLP Bert Navarrete, GM and Managing 
Partner, Tigerlabs
Lunch
afternoon Speaker: Mary E. O’Dowd, M.P.H., 
Commissioner of NJDOH
Presentation theater: Digital Healthcare 
Improving Outcomes
facilitated by: Steven M. Polinsky, Director, 
McGladrey 
Presentations by: 
William O’Byrne, NJ-HITECH
Lorraine Marchand, Rowan University
Terence Finn, Chief Technology Officer, Remedy 
Health Media
Exhibit opportunities are available: 
Contact Judy Storck @ jstorck@njtc.org

nJtc annUaL MEEtIng 
July 18 • 11:00 AM - 2:00 PM  
the Palace at Somerset Park 

333 davidson avenue, Somerset, nJ

Members $85.00

This annual event brings together NJTC members 
for lunch, networking and an update on Council 
activities. The agenda this year, which includes 
featured speaker Lt. Governor Kim Guadagno, 
is a bit different than in the past. Members will 
have the opportunity to choose a table offering 
a discussion on a specific topic led by the 
Discussion Leader.

this is a Members only event.  

To find out if membership is right for you, contact 
Paul Frank at pfrank@njtc.org

tEcH toUR
UnItEd SILIcon caRBIdE

and cytoSoRBEntS
July 24 • 8:30 AM – 10:00 AM

7 deer Park dr., Monmouth Junction, nJ

Members:  Free • Non-members • $20.00 
 Incubator Tenant Members - $10.00

         
USCi technology and products enable affordable 
power efficiency in key markets that will drive 
the new and greener economy. These include: 
Wind and solar power generation. Electrification 
of transportation such as automobiles and 
next generation trains. Emerging Smartgrid 
technologies that are adding intelligence to our 
power grid.Higher efficiency power generation 
and conversions. Motor control and numerous 
other applications that require higher efficiency, 
compact designs, and demanding thermal 
constraints USCi technology and products are 
uniquely positioned to leverage the lower cost of 
outsourced manufacturing capabilities in silicon 
carbide substrates, epitaxy, and foundries for 
production device fabrication. 
Join us for a tour of USCi’s Clean Room and 
other manufacturing facilities as well as 
overview of CytoSorbents critical care focused 
therapeutic devices using blood purification to 
treat life-threatening illnesses.  Join us for a 
NJTC WorkGroup focusing on “Energy Storage” 
following the tour of the facility and networking 
with peers in the technology community. 
Other companies will be visited, check the 
website for details.
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nJtc calendar
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nEtWoRkS
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

Electronics, advanced Materials 
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Ellen Stein • Ext 228
ellen@njtc.org

Enviro-Energy Industry
Patron Sponsors:

WeiserMazars LLP
Woodcock Washburn

Contact: 
Paul Frank • Ext 222

pfrank@njtc.org
Ellen Stein • Ext 228

ellen@njtc.org

It/Software
Patron Sponsor:

 BDO
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

LifeSci & Medtech
Patron Sponsors:
Drinker Biddle

Fox Rothschild LLP 
McGladrey

Contact: 
Leo Mennitt • Ext 227 

lmennitt@njtc.org
Martine Johnston • Ext 244 

mjohnston@njtc.org

telecommunications/Media
Patron Sponsor:

Verizon New Jersey
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

NJTC Peer Networks bring together like-minded 
technology professionals to share common issues, 
learn best practices and gain perspective across all 
technology industry segments. 

cEo forum
Patron Sponsors:

Morgan Lewis • TriNet 
WithumSmith+Brown

Contact: 
Karen Lisnyj • Ext 229

karen@njtc.org

cfo Peer network
Patron Sponsors:

Cresa NJ – North/Central LLC 
Ernst & Young, LLP

Contact: 
Karen Lisnyj • Ext 229

karen@njtc.org

cIo Peer network
Patron Sponsors: 

Oracle • telx
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

government affairs
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Software Engineering Leaders
Peer network
Patron Sponsor:
Sparta Systems

Szaferman, Lakind, Blumstein & Blader, PC
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

for updated information or to register for nJtc events, visit www.njtc.org

nJtc IdEa and dEMo day
gRand fInaLE 

August 8 • 4:00 PM - 7:00 PM  
coWerks 

619 Lake avenue, asbury Park, nJ  

Members $25.00 •  Non-Members $50.00 
 

Ideas can be vague things, but we want to help 
those ideas become a reality.  Join us for NJTC’s 
final Technology Idea and Demo Day at Asbury 
Park, NJ.  You can submit your idea for review and 
get feedback from a group of experts as well as 
audience members.  

companies selected from the semi-finals to 
participate include: 
• Alternate Energy Source - Landing, NJ
• Illumination Machines - Mt. Laurel, NJ 
• MicroDysis, Inc. - Bordentown, NJ
• Rentricity - New York, NY 
• Revelstone, LLC - Parsippany, NJ 
• Starship Enterprises LLC - Boonton, NJ

Networking Reception following the presentations.

LIfE ScIEncE LEadERS BREakfaSt
September 27 • 8:30 AM – 10 AM

fox Rothschild LLP 
997 Lenox drive, Bldg. 3

Lawrenceville, nJ 08648-2311
 

Members $20.00 •  Non-Members $40.00

Join the NJTC for an Executive Breakfast event 
for Life Sciences, Healthcare and Health IT 
companies.  Attendees will hear from Roberto 
De O. Marques, Company Group Chairman 
for Johnson & Johnson, who will provide a 
perspective on some of the toughest challenges 
facing life sciences and healthcare companies, 
and how transformational technologies can play 
a critical role in improving health care outcomes.
Roberto De O. Marques, Group Chairman Johnson 
& Johnson, heads the North American operations 
for the Consumer Family of Companies, which 
includes Skin Care, Consumer Health Care, 
Canada Consumer operations and the McNeil 
Consumer & Specialty Pharmaceuticals company. 
He also leads the OTC Global Franchise and 
Wellness and Prevention.  Roberto serves as 
Global Chief Customer Officer and is a member of 
the Consumer Group Operating Committee.

saVe The DaTe
EnERgy & EnVIRonMEnt LEadERS 

nEtWoRkIng REcEPtIon
July 15 • 4:00PM-6:00 PM

Woodcock Washburn
cira centre, 12th floor, 2929 arch Street

Philadelphia, Pa  19104-2891

LEadERSHIP SUMMIt 
october 31 

nJHa conference & Event center 
160 alexander Rd, Princeton, nJ

aWaRdS cELEBRatIon 2013 
november 21 

Hyatt Regency Princeton
102 carnegie center, Princeton, nJ 

The NJTC Awards Celebration will recognize and 
celebrate the achievements of NJ Technology 
companies and their leaders. There will be 
opportunities to network throughout the evening 
– the cocktail hour, dinner and the dessert buffet. 



Go to business.comcast.com or Call 610.499.2331

For YesterdaY’s technologY to keep up with todaY’s demands.
With Ethernet speeds from 1Mbps to 10Gbps, Comcast Business Class makes getting to the Cloud faster than ever. It’s 
flexible enough that businesses can quickly scale bandwidth as demand grows. They can scale voice lines, too, with 
advanced phone features already included. Plus, our secure, reliable network means private data stays that way. Don’t wait. 
Switch to Comcast Business Class today.

Restrictions apply. Not available in all areas. Actual speeds vary and are not guaranteed. Call for details. Comcast © 2012. All rights reserved.

can’t
wait

BUSinESS                    




